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What is a 
Feature 
Article? 

• Non-fiction – information over 
promotion 

• Not demanding 
• Part of a theme or to fill space 
• 400 words 



Steps to 
Writing 
Feature 
Articles 

The Title - Headline 

The Deck - Lead 

The Introduction – First 
Paragraph 

The Body 

The Conclusion 



The Headline/Title 
• Why is the story important? 
• What about it that will grab the readers’ 

interest? 
Ask 

• Summarize 
• Make it short Do 
• Use superlatives or emotive language 
• Use a brand name or client name Don’t 



Examples 

• Reinventing the “Mommy Tack”: More Women 
Choose Business Ownership to Gain Control, 
Flexibility and Family Time 

 
• The Sleep Expert’s Advice on Creating the 

Right Sleep Environment for Students 
 
• David Young: The Man Who Restored Faith to 

the Darkest Village in Nepal 
 
• Who is the “Merchant of Death”? 

 
• 5 Myths About the Flu 



The Lead/The 
Deck 

Subhead or standfirst 

Intriguing 

Extension of the headline 

1-2 sentences 



Examples 

• For years, the people of Nepal lived under a dark cloud of oppression. That is, 
until David Young instigated a faith movement that would completely reshape 
their lives. 
 

• He's known as the "Merchant of Death" and the "Lord of War," -- an alleged 
international arms dealer straight out of a cloak-and-dagger spy novel who 
eluded authorities for years and inspired Hollywood villains. 
 

• In a new survey by Consumer Reports, only 30% of respondents were "very 
confident" that this year's flu shot is safe. 



The 
Introduction 

That leaves many doctors and scientists 
perplexed. Of all the many things to fear in 
the world, they say, vaccines should be at 
the bottom of the list. USA TODAY's Liz 
Szabo talked to vaccine safety experts to 
address some of the most common myths. 

• “Hook” readers into the story 
• Support or expand the lead 
• May introduce who is behind the article 
 
 

 
 

 
 



The Body 

Detail 

Broken into sections/subheadings 

Opinions of the writer, experts or 
others involved in a story 

Pictures, diagrams, charts that 
illustrate the story 



(On Using) Quotes 
Lends authority 

Introduce an 
expert 

Advance the 
story 

Introduce 
personal 
feelings 

Conversational 
 

Don’t limit to 
facts or figures 

Avoid 
repeating 

information 



Using 
Quotes 

Bout, a Russian citizen and former military 
officer, speaks six languages "and I could see 
him bargaining in all six at the same time," 
wrote CNN's Jill Dougherty in 2008, recalling 
her meeting with Bout in 2002 in Moscow, 
Russia. 



The 
Conclusion 

Prompt action 

Encourage a change of 
opinion 

Encourage the reader to 
make a decision 



Useful Feature-
Writing Tips 



Be 

Conversational 
• Professional but not 

overly formal 
• Colloquialisms, 1st 

person narratives 

Don’t be 

Afraid of opinions 
• Pose rhetorical 

questions 
• Take a persuasive 

bent 

Act 

Like a reporter 
• Complete facts 
• Extensive 

research 
• Relevant jargon 
• Quotes 
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